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Passport Metrics

LIVE PASSPORTS 26

LIVE PASSPORTS:

● Black Foodie
● Bracebridge
● Brampton
● Chatham Kent
● Durham Region
● Guelph
● Indigenous Tourism Ontario
● Kawartha Lakes
● London
● Middlesex, Sarnia, Lambton
● Niagara Benchlands
● Northumberland County
● Oxford County Cheese Trail
● Perth County

● Peterborough & the Kawarthas
● Prince Edward County
● Route Champlain
● Simcoe County
● Temiskaming Shores
● Thunder Bay
● Toronto – Caribbean
● Toronto – Latin American
● Toronto – Southeast Asian
● Waterloo Region
● Whitby
● Windsor Essex (Kingsville)

JAN-APRIL MAY-AUG SEPT-DEC YTD

USERS 676 1909 2,585

PASSPORT
DOWNLOADS

748 2322 3,070

CHECK-INS 398 3524 3,922

FEAST ON®
VOUCHER
REDEMPTIONS

15 50 65

NOTE: Marketing activations began in April

PREPARED BY THE CULINARY TOURISM ALLIANCE



GREAT TASTE OF ONTARIO QUARTERLY REPORT
PARTNERSHIP AND PERFORMANCE METRICS

JAN-APRIL MAY-AUG SEPT-DEC YTD

Downloads Checkins Downloads Checkins Downloads Checkins Downloads Checkins

Black Foodie 34 0 85 4 119 4

Bracebridge 21 1 33 14 54 15

Brampton 15 0 26 12 41 12

Chatham-Kent 18 0 47 26 65 26

Durham Region 81 106 120 34 201 140

Guelph 66 32 58 14 124 46

Indigenous Tourism Ontario 31 1 71 15 102 16

Kawartha Lakes 13 0 46 2 59 2

London 7 9 157 167 164 176

Middlesex, Sarnia Lambton 16 4 35 44 51 48

Niagara Benchlands 72 21 137 37 209 58

Northumberland County 11 5 52 26 63 31

Oxford County 144 177 682 2805 826 2982

Perth County 18 0 61 6 79 6

Peterborough & the Kawarthas 14 4 56 4 70 8

Prince Edward County 2 0 300 189 302 189

Route Champlain 9 0 18 3 27 3

Simcoe County 26 0 31 0 57 0

Temiskaming Shores 3 0 6 0 9 0

Thunder Bay 38 0 17 15 55 15

Toronto – Caribbean 12 0 28 10 40 10

Toronto – Latin American 14 0 34 8 48 8

Toronto – Southeast Asian 18 0 27 3 45 3

Waterloo Region 32 1 67 20 99 21

Whitby 29 34 50 19 79 53

Windsor Essex (Kingsville) 4 3 78 47 82 50
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Marketing Activity Overview

Digital Marketing Metrics

JAN-APRIL MAY-AUG SEPT-DEC YTD

IMPRESSIONS

Instagram 271,516 583,681 855,197

Facebook 224,845 360,401 585,246

TOTAL 496,361 944,082 1,440,443

ENGAGEMENT

Instagram 6,707 10,117 16,824

Facebook 13,945 16,448 30,393

TOTAL 20,652 26,565 47,217

WEBSITE TRAFFIC

GTOO Content 16,358 127,007 143,365

Landing Page 5,581 7,294 12,875

GTO Blog Posts 10,777 119,713 130,490

OC.com - All 190,311 306,730 497,041

Confirmed Advertising Placements

Outlet Medium Placement Date Reach Status
Destination Ontario
Operator Campaign Social Media May - June 1,742,898 Complete

Destination Ontario
Blog Campaign Social Media May - June 7,642,787 Complete

Attractions Ontario
Guide

Print and Digital
Magazine

July 80,000 Published

Globe and Mail Special
Report

Newspaper/
Digital

October 550,000 Upcoming
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http://oc.com/
https://linkprotect.cudasvc.com/url?a=https%3a%2f%2fattractionsontario.ca%2fpublications%2fPassport2022%2f%23page%3d1&c=E,1,4Rqzj6iWI4pBTqvr3oHqN1NfkkwUFdyykUGagrasJrL3b2B8fjpb7CLmFnhcWXgdqQYOKUH5yZHuY5vH_twGkIcJYUYw0fpKWGOoFAH63ddW&typo=1
https://linkprotect.cudasvc.com/url?a=https%3a%2f%2fattractionsontario.ca%2fpublications%2fPassport2022%2f%23page%3d1&c=E,1,4Rqzj6iWI4pBTqvr3oHqN1NfkkwUFdyykUGagrasJrL3b2B8fjpb7CLmFnhcWXgdqQYOKUH5yZHuY5vH_twGkIcJYUYw0fpKWGOoFAH63ddW&typo=1

