
We’re excited to share that our destination is  
participating in a culinary tourism recovery initiative 

called ‘The Great Taste of Ontario’. 
  

THe program is designed to inspire ontarians to explore  
the food and drink experiences found in our area. 

We’re putting together a series of itineraries to inspire 
hyper-local travel and have the opportunity to curate a 
digital passport as part of a greater provincial campaign 

to motivate people to linger longer. 

That’s where you come in!  
We’d love to feature your business as part of the  

campaign. That means you’re be featured on a digital 
passport and in content encouraging travel across  

the province published on Ontarioculinary.com

There is no cost for you to participate.  
 

The campaign is expected to re-launch in April 2022 to 
capitalize on the momentum of the last year.  

 
Don’t fret though, there will be plenty of opportunities 

to jump on board after the launch.



WHAT YOU NEED to DO TO PARTICIPATE
be open regularly, have posted hours of operation and actively  
accepting visitors at your place of business. Updating your google 
listing is a good idea too! 

get the WTTC #SafeTravels Stamp as soon as you are able. while 
most restrictions may have lifted, research show that travelers 
are still looking for third-party assurance that they’ll be safe 
before they hit the road. 
 
if you are a restaurant or serve food, consider applying for  
feast on® certification for your foodservice operations.Being Cer-
tified means more benefits for you - and travelers will be able to 
redeem their prizes at your business!

WHAT YOU get when you PARTICIPATE
Inclusion in a branded regional passport with online check-in  
functions and gamification systems to encourage local spending

inclusion in content featured on ontarioculinary.com

inclusion in your destination marketing organizations great taste 
of ontario content and promotions

access to logo assets and brand creative to use on your channels

Did we mention it’s free?

This program is managed by the  
Culinary Tourism Alliance and administered  
by your local destination marketing organization. 


